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TTIPS ON HOW TO BUY
FINAL EXPENSE AGED

Description

Unlocking Sales Potential: Mastering Final
Expense Leads Acquisition forinsurance
Agents

Are you an insurance agent looking for ways to increase your final expense insurance sales pipeline?
Look no further than final expense-aged leads! These leads provide insurance agents with a targeted
list of potential clients who have expressed interest in final expense insurance. However, all final
expense leads are not created equal. Here are seven tips on how to buy high-quality final expense
leads at a fraction of the cost.

1. Know Your Lead Type

Before purchasing any final expense leads, you must know what type of lead you need. Do you need
real-time leads or aged leads? Real-time leads are generated in real-time, providing insurance agents
with up-to-date information on potential clients. Aged leads are typically 30 days or older and may be
less fresh, but they can be bought at a lower cost. Some agents prefer aged leads because they are
more affordable and have a longer lifespan.

2. Research the Lead Generation Company

Generation companies are not all created equal. I1ta??s important to research the company before
buying any leads. Look for a company with a proven track record of providing high-quality leads. Check
online reviews, ask for referrals from other agents, and look for any red flags such as poor customer
service or low-quality leads.
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3. Look for Affordable Pricing

Final expense leads can be expensive but dona??t have to be. Look for aged lead generation
companies that offer affordable pricing without sacrificing quality. Some companies offer discounts for
bulk assets, while others may offer a free trial period to test the quality of their leads.

4. Know the Lead Criteria

It is important to know the lead criteria before buying any aged leads. Lead measures may include age,
address, date of birth, zip code, and other demographic information. Ensure the lead criteria align with
your target market and the type of final expense insurance you offer.

5. Consider Purchasing Aged Direct Mail Final Expense Leads

Aged direct mail final expense leads are a type of aged lead that can be bought at a fraction of the cost
of real-time leads. These leads'are generated from direct mail campaigns and provide agents with a
targeted list of potential clients who have-expressed interest in final expense insurance.

6. Use Web-Scannable Copy in Email Campaigns

Once you have bought your final expense-aged leads, web-scannable copy or scannable content is
important to engage potential clients with email campaigns. Use short paragraphs, bulleted lists, and
numbered lists to make the information easy to read and digest. Use persuasive language to engage
potential clients and highlight the benefits of your final expense insurance.

7. Eliminate Passive Voice In Client Email Campaigns

Finally, when creating your web-scannable copy, eliminate passive voice and consecutive/redundant
sentences. Use active voice to engage potential clients and make the information more engaging. Keep
sentences short and to the point to keep potential clientsa?? attention.

In conclusion, purchasing high-quality final expense leads can be a game-changer for insurance agents
looking to increase their final expense insurance sales pipeline. Remember to know your lead type,
research the lead generation company, look for affordable pricing, know the lead criteria, consider
buying aged direct mail final expense leads, use web-scannable copy, and eliminate passive voice and
consecutive/redundant sentences. With these tips, you can buy high-quality final expense leads at a
fraction of the cost and increase your final expense insurance sales pipeline.

For more information on the insurance industry, check out the National Association of Insurance
Commissioners and the Insurance Information Institute. The NAIC is the U.S. standard-setting and
regulatory support organization created and governed by the chief insurance managers from the 50
states, the District of Columbia, and five U.S. territories. The Ill is a non-profit organization that provides
information and resources on insurance-related topics for customers, media, and professionals. They
offer a variety of reports and statistics on the insurance industry, as well as insights and analyses on
emerging trends and issues affecting the industry. By staying informed and up-to-date on industry news
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and trends, you can stay ahead of the competition and make informed decisions about buying final
expense aged leads.
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