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By James Schulze

This article discusses where installers can buy solar leads and the factors they should
evaluate when selecting a lead provider. It also explains why installers should consider
aged solar leads, real-time solar leads, and exclusive solar leads and how they can
improve solar lead conversion rates.

Finding a reliable source for solar leads is one of the biggest challenges facing installers and sales
organizations. Buying leads is easy. Buying leads that fit your market, budget, and sales process
requires more planning. The right supplier should offer clear product options, geographic targeting, and
reliable delivery.

The Leads Warehouse has supplied marketing leads since 2005. With more than two decades of
industry experience, we understand that lead performance depends on more than freshness or price. If
youâ??re wondering where to buy solar leads, start by comparing aged, real-time, and exclusive
options (read our blog, â??What Are Solar Leads? Types, Costs, And How Installers Use Themâ?•).

Where can you buy solar leads?

You can buy solar leads from lead generation companies, digital marketing agencies, and specialized
lead suppliers. Some generate inquiries through their own advertising campaigns. Others distribute
leads from established publisher networks. The best choice depends on whether your business needs
affordable prospecting volume, fresh homeowner inquiries, or exclusive opportunities.

Before choosing a lead supplier, solar installers should evaluate several important factors:

Lead types â?? Does the company offer aged, real-time, and exclusive solar leads, and enough
product breadth to allow you to test different options to find the lead mix that works?
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Geographic targeting â?? Does the company allow you to select states, zip codes, or specific
service areas to better target your sales effort?
Consumer information â?? Are homeowner status, electric bills, and other qualifying details
available in their products?
Lead delivery â?? Can their leads enter your CRM automatically?
Pricing and volume â?? Can the supplier support your budget and sales capacity?

The Leads Warehouse offers solar lead solutions for buyers with different operating models. The
objective is not simply purchasing more names. It is finding prospective customers your team can
consistently contact, qualify, and convert.

Why buy aged solar leads?

Aged solar leads are homeowner inquiries originally generated days, months, or years earlier. They
typically cost substantially less than recently generated leads because the original consumer request is
no longer new. This makes them attractive to installers, appointment setters, and outbound sales
organizations seeking budget-friendly prospecting volume.

TLWâ??s proprietary sales training places aged leads near the top of the sales funnel. These
consumers generally require more engagement before scheduling an appointment. Some may have
received competing quotes, postponed their purchase, or reconsidered their financial priorities. Others
may still be interested but have not spoken with a solar company recently.

Aged solar leads offer several advantages:

Lower acquisition costs â?? Installers can buy more solar leads for the same marketing budget.
Scalable volume â?? They provide significant volume to support consistent outbound dialing
campaigns.
Geographic flexibility â?? Installers can target service territories using available location filters,
narrowing in on viable prospects.
Long-term opportunities â?? Aged solar leads allow installers to revisit eligible prospects who
may not have been ready to move forward initially, but their circumstances have now changed.

For agencies with dedicated dialing teams, aged leads can provide an economical way to maintain
prospecting activity. The key is using appropriate scripts, accurate records, and consistent follow-up. A
homeowner who delayed a solar installation last year may be ready to reconsider after receiving
another expensive electricity bill.

Why buy real-time solar leads?

Real-time solar leads are delivered shortly after consumers express interest online. These inquiries
generally cost more than aged leads because the consumers recently expressed their interest.
However, the method used to generate the lead can influence the leadâ??s pricing, intent, and the
sales approach required.

There are two commonly used real-time lead options, each one serving different needs:
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1. Co-registration solar leads â?? These leads are generated through surveys, promotional
websites, or multi-offer registration forms. These homeowners, while providing information for
another offer, have also indicated their interest in solar. Co-reg solar leads provide significant,
economical volume but often require additional qualification.

2. Long-form solar leads â?? These leads are generated through advertisements and landing
pages that are specifically dedicated to solar. Consumers may answer questions about
homeownership, electric bills, and interest in solar installations.

The Leads Warehouseâ??s sales training places real-time web leads near the middle of the funnel.
Consumers have expressed recent interest, but agents still need to establish eligibility, answer
questions, and schedule appointments. Qualifying information is important because a homeowner with
a suitable property and substantial electric bill may represent a different opportunity than someone who
simply requested general information.

Speed-to-lead is critical for real-time inquiries. TLWâ??s training emphasizes contacting consumers
immediately, ideally within the first minute. Buyers should have reliable CRM delivery, prompt agent
assignment, and consistent follow-up procedures. Paying a premium for fresh leads makes little sense
if they remain untouched for hours.

Are exclusive solar leads worth the higher price?

Exclusive solar leads are sold to one buyer rather than distributed to multiple competing companies.
Exclusivity can reduce direct competition for the same inquiry, but it does not guarantee a qualified
homeowner, an appointment, or a completed installation. Buyers should understand exactly what a
supplier means by exclusive. A lead may be exclusive within a particular network without preventing the
consumer from contacting other installers independently. Exclusivity also does not automatically mean
the lead was generated through a dedicated solar landing page.

Before paying a premium, installers should ask three questions:

Exclusive to whom? Is the lead sold to only one buyer within the supplierâ??s network?
For how long? Does exclusivity apply permanently or for a defined period?
What is included? Does the lead contain homeowner status, electric bill information, and other
qualifying details?

Exclusive leads may work well for smaller sales teams seeking fewer competing contacts. However,
larger dialing operations may generate better overall economics through affordable aged leads or
shared real-time lead volume. The decision should depend on actual appointment and installation
costs.

How much do solar leads cost?

Solar lead pricing varies by age, source, geographic market, qualification requirements, and exclusivity.
Aged leads generally offer the lowest upfront prices. Real-time leads cost more because the consumer
inquiry is newer, while exclusive leads usually command a premium because distribution is limited.
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The most useful comparison is not simply cost per lead (CPL). Solar companies should also measure
cost per appointment, cost per qualified opportunity, and cost per completed installation.

Solar Lead Type Relative Cost Primary Advantage Primary Sales Requirement

Aged
Lowest
($0.10 to $10+ per
lead)

Affordable prospecting
volume

Consistent outbound follow-up

Shared real-time
Moderate
($40+ per lead)

Recent homeowner
interest

Immediate contact

Exclusive real-
time

Higher
($100+ per lead)

Reduced direct lead
competition

Fast qualification and appointment
setting

The Leads Warehouse

The Leads Warehouseâ??s proprietary training evaluates lead performance through a simple
progression: Leads â?? Conversations â?? Closes. Every product requires a different investment in
labor, technology, and sales effort. A low-cost lead may require several attempts before producing a
conversation, while an expensive exclusive inquiry can still fail to become an appointment.

The U.S. Department of Energyâ??s solar soft cost guidance identifies customer acquisition as an
important non-hardware expense. Therefore, solar businesses should evaluate lead buying as part of
their complete customer acquisition strategy, not as an isolated marketing expense.

How to choose a solar lead provider

Choosing the best solar lead provider starts with understanding your sales operation. A small installer
with two salespeople may struggle to work thousands of aged records. A larger organization with
dedicated appointment setters may benefit from that volume. Real-time and exclusive leads require a
different approach, including immediate response and effective qualification.

Before placing an order, installers should review these operational requirements:

Sales capacity â?? How many inquiries can your team contact each day?
Territory â?? Which zip codes and service areas can you actually serve?
Qualification â?? Do you need homeowners with specific electric bills or property
characteristics?
Technology â?? Can your CRM receive leads and assign follow-up automatically?
Reporting â?? Can you measure conversations, appointments, and installations by source?

Solar lead buyers should also evaluate the supplierâ??s ability to explain lead age, generation
methods, available consent records, and delivery specifications. Clear expectations help prevent
disputes and make campaign performance easier to measure.

How to improve solar lead conversion rates

Successful solar lead campaigns require more than purchasing good data. The Leads Warehouse
emphasizes four operating principles in its sales training: lead quality, cadence, deliverability, and
scripting. Each affects whether a consumer inquiry becomes a meaningful conversation and eventually
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an installation.

For solar sales teams, these principles translate into practical actions:

Quality â?? Verify available homeowner, location, and electric bill information.
Cadence â?? Follow a consistent outreach schedule appropriate to the lead type.
Deliverability â?? Maintain reliable calling systems, CRM records, and contact procedures.
Scripting â?? Discuss the homeownerâ??s needs rather than immediately pushing an
appointment.

One of TLWâ??s core training principles is that once contact is made, every lead is just a person.
The original source may influence how a conversation begins, but successful agents still need to listen,
establish trust, and explain potential benefits accurately. A year-old solar inquiry can become a sale,
while an expensive exclusive lead can be lost through poor communication.

Agents must also follow applicable TCPA, Do Not Call, and state telemarketing requirements. Buyers
should verify available consent information and maintain compliant outreach procedures, especially
when working older inquiries.

Where to buy solar leads for 2027

Solar companies preparing for 2027 should focus on lead sources that support profitable, repeatable
customer acquisition. Industry conditions remain important, but buyers also need to understand their
own sales economics. Market research conducted by the Solar Energy Industries Association (SEIA)
provides useful context on residential solar demand and changing market conditions. For more
information on the solar market outlook for 2027, read our blog, â??Solar Sales Outlook For 2027:
What Changing Demand Means For Solar Lead Buyersâ?•.

The Leads Warehouse offers solar lead solutions for installers, appointment-setting companies, and
sales organizations. Buyers interested in affordable outbound prospecting can explore our aged solar
leads. For additional guidance, review our article on solar lead pricing.

The best solar lead strategy may combine lower-priced aged data with timely new inquiries and
exclusive opportunities where appropriate. It is critical to match each lead product to your staffing,
service territory, and sales process. Are you ready to talk about how you can grow your solar sales
pipeline? Contact The Leads Warehouse to discuss solar lead availability, targeting, and
purchasing options for your next campaign.

Ready to Scale Your Solar Sales Operations?

Get instant access to TCPA-compliant, high-intent aged solar leads, homeowner filter lists, and real-
time residential solar inquiries.

Buy Aged Solar Leads & Homeowner Contact Lists Here â??
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James Schulze is the President and CEO of The Leads Warehouse, a marketing data company with
over 20 years of experience in bringing lead generation solutions to companies selling into the home,
automotive, financial, insurance, health and life, and legal sectors. He works directly with clients to
optimize conversion strategies and ROI across multiple verticals.

Connect with James Schulze on LinkedIn:
https://www.linkedin.com/in/james-l-schulze

Read additional market analysis and commentary from James Schulze on Substack:
https://jameslschulze.substack.com

If you are serious about improving your solar leads strategy, a strong mix of leads is important. Our
team works with solar installers to maximize their ROI on solar sales leads. Call 1-800-884-8371 or visit
The Leads Warehouse to get started.
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